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Summary 

Objectives  

The BIOCON-CO2 communication and dissemination portfolio has been developed to facilitate the promotion 

of the BIOCON-CO2 project and disseminate the project’s objectives and findings to a variety of stakeholders 

and possible end-users. It is intended to help partners communicate the project and its results in a consistent 

and efficient manner.  

Rationale  

The recognition and perception of a brand is highly dependent on its visual presentation. A brand’s visual 

identity is something that people instantly recognise and associate with the project any time they see it, and is 

subsequently important for project awareness. Therefore, the first element of the BIOCON-CO2 portfolio of 

dissemination resources and tools that was developed was the project logo / branding. Based on the branding, 

all other dissemination resources and tools have been developed, including PowerPoint templates to be used 

when presenting the project or results related to the project, a poster template, and a letterhead template. An 

introductory project Factsheet and a general BIOCON-CO2 presentation containing information about the 

project have also been developed. Press releases and promotional articles will be developed when the need 

arises to aid external communication of the project, its activities and results. The BIOCON-CO2 website is the 

main tool for promoting the project and disseminating the project’s objectives, work plan and results to a wide 

audience including all possible end-users. 

All resources will be updated if necessary and further resources will be developed over the course of the project 

in line with the project Description of Action (DoA) as well as in response to project results and stakeholder 

requirements. 
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1 Introduction 

To ensure effective dissemination, communication, training and exploitation, a dedicated Work Package (WP9) 

focusing on these aspects, is part of the BIOCON-CO2 project. Professional science communicators, ARTTIC 

and AquaTT, together with all project partners, will implement efficient and effective communication and 

dissemination activities. This will ensure that any valuable knowledge, including data, generated in the project 

is identified and not only made accessible to potential end-users but is also transferred to them. The primary 

potential end-users include the food & feed, plastics and chemical industries, some of whom are BIOCON-

CO2 partners, thereby helping to streamline dissemination to industry.  

Within WP9, the overall objective of D9.3 is to develop a suite of communication materials to facilitate 

communication of the BIOCON-CO2 project. A portfolio of dissemination resources and tools was therefore 

developed to facilitate promotion and widespread awareness of the project. This is intended to help partners 

communicate the project and its results in a consistent and efficient manner. All materials described herein 

have been developed by AquaTT, a professional science communication entity, in collaboration with project 

partners.  

All communication and dissemination materials, including: 

- Logo 

- Branding guidelines 

- PowerPoint Template and Project Introduction PowerPoint Presentation 

- Poster Template 

- Factsheet 

- Letterhead 

are available for partners to download from the project’s Intranet site or by contacting AquaTT; Darren Clarke 

(biocon-co2@aquatt.ie). 

2 Logo 

A specific project logo has been developed for project identity. The BIOCON-CO2 logo is constructed using a 

combination of rounded bold lettering, harmonious colour choices, and illustration. The symbol on the left of 

this logotype represents the molecular chemical structure of CO2 and the 3 main stages that the platform of 

the project will be based on (Figures 1-3). Part of the symbol has been transformed into a recycling symbol, 

conveying the conversion of carbon dioxide from the iron and steel industry into commodities for chemicals 

and plastics. The logo is and will be included in all project promotional material including the factsheet, website, 

etc. All logo options are also found in the Branding Guidelines. Guidance on how to use the logo can be found 

in the BIOCON-CO2 Branding Guidelines (see Section 3 and Annex 1). 
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Figure 1: Primary logo – full colour 

 

A greyscale version is intended for applications that are restricted in colour, such as fax, memo etc. and in 

instances where it is not possible to use colour printing techniques. 

 

Figure 2: Positive greyscale logo 

 

 

Figure 3: Negative greyscale logo 
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3 Branding Guidelines 

The BIOCON-CO2 branding guidelines (Annex 1) offer a means by which all partners in BIOCON-CO2 can 

achieve the prescribed standards of presentation. The document includes information on the different project 

logos (typeface used, colour palette, when to use the different logos and how to use them correctly). Correct 

usage of the EU acknowledgement that must be included with all dissemination relating to foreground is also 

included in the guide. 

4 PowerPoint Template and Project Introduction PowerPoint 

Presentation 

A BIOCON-CO2 PowerPoint template (Annex 2) has been developed to use at internal and external events 

when presenting the BIOCON-CO2 project and/or its outcomes. The template includes one cover slide to detail 

the title of the presentation, body slides, and one concluding slide.  

A general presentation introducing the project has also been developed. This can be used by all partners to 

introduce the project objectives and expected results (Annex 3). This will also be updated throughout the 

project as new results become available. 

5 Poster Template 

A project poster template has been designed and developed for BIOCON-CO2 poster presentations. The 

poster is designed for printing on A0 paper in full colour and has been designed both with a watermark and 

without a watermark (Annex 4). 

6 Factsheet 

A project factsheet was developed to give general audiences an overview of the BIOCON-CO2 project. The 

factsheet describes the basis for the project, its main objectives, themes, partnership, funding and expected 

results (Annex 5). It is designed to increase general awareness of the project. Partners are encouraged to 

distribute the factsheet through their networks and at relevant events.  

7 Letterhead 

A letterhead, both with and without a watermark, has been developed for BIOCON-CO2 partners for official 

project use when corresponding with external stakeholders in relation to the project (Annex 6).  

8 Website 

8.1 Purpose and function 

The BIOCON-CO2 website was developed following the EU’s best practice guidelines for project websites. A 

main focus when setting up the website was to present it to audiences in a clear and user-friendly way. A 

comprehensive search function is included in the website structure and a separate workspace for project 

partners (Intranet) is accessible through a link on the website. 

The dedicated BIOCON-CO2 website plays multiple roles: 

- A communication resource to promote the project, its objectives and partnership 

- A communication resource to update interested parties on progress, events, results and outcomes and 

a repository for key deliverables 
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- A location for customised tools and services to support the operation of the project 

- A means of developing close links with industry to disseminate the outputs of BIOCON-CO2 research 

to potential end users. Specifically, a ‘Targeting Industry’ section on the website has been developed 

for this purpose 

The website also makes appropriate use of Web 2.0 tools such as social networking sites (e.g. Twitter). 

Relevant tools will be linked to and integrated into the BIOCON-CO2 project website throughout the course of 

the project. 

To ensure successful promotion of the project and to sustain the interest of the target audience and attract 

new users, the website’s contents will be maintained, continuously updated and populated with new 

information throughout the project’s lifetime. The website will remain active after the end of the project, for a 

period of five years, as a valuable public source of research information on the subject and for promoting the 

outputs of publicly funded research in the domain beyond the project’s lifetime. 

Website Address: www.biocon-co2.eu 

8.2 Structure 

The header on every webpage includes the BIOCON-CO2 logo, a picture (where relevant), sitewide navigation, 

a search function, an Intranet link and a Twitter link. Conversely, the footer contains contact information for 

those who are interested in finding out more about the project as well as Privacy and Data policy statements. 

The website’s menu provides information in the following areas: About, Results, Events, Media, News and 

Targeting Industry. Snapshots of the website sections are presented in Figures 4-10: 

 

 

Figure 4: Homepage 

 

http://www.biocon-co2.eu/
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Figure 5: About BIOCON-CO2 

 

 

Figure 6: Results 
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Figure 7: Events 

 

Figure 8: Media 
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Figure 9: News 

 

 

Figure 10: Targeting Industry 

9 Press Releases and Promotional Articles 

As outlined in the Dissemination and Exploitation Plan (DEP) in D9.2, news of the project will be disseminated 

regularly, making use of a range of publications and services. The project will communicate with the media 

and the press about major milestones of the project (e.g. launch, specific results, events).  

Press releases will be issued to appropriate media outlets (trade press, journals, web portals) to ensure that 

industry, civil society organisations, policy-making authorities, and the wider community are aware of the 

project, its objectives and, later in the project, its outcomes. The information contained within such promotional 
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articles will include details of the project, information on highlights and results, and upcoming events and 

conferences. The strategy is intended to ensure that there is publicity and media coverage at local, regional 

and European levels. The following channels are expected to be utilised when issuing press releases or 

promotional / news articles of relevance to stakeholders: 

- BIOCON-CO2 website 

- Partner organisations’ websites  

- Alpha Galileo 

- CORDIS 

- International / national media 

- Social media channels (Twitter) 

- Relevant EC projects and initiatives 

- AquaTT Training News e-newsletter  

Other partners are encouraged to publish articles and press releases at regional, national and international 

level, making use of their own communication networks and channels. 

10 Social Media Channels 

10.1 Twitter 

Social networking is part of the BIOCON-CO2 communication strategy. A Twitter account has been set up for 

the project (@BIOCON_CO2) in March 2018. This account is used to tweet BIOCON-CO2 relevant information 

(Figure 11), and is managed by AquaTT.  

For Twitter, different hashtags (#) will be created for various activities, such as research outputs 

“#BIOCON_CO2OUTPUTS” which will be communicated to the partnership. For all Twitter related activity, 

some reference to the BIOCON-CO2 project should always be included, for example, a link to the website 

(www.biocon-co2.eu) or a tag of the BIOCON-CO2 Twitter account (@BIOCON_CO2). 

Partners are asked to contribute to social media channels where possible to ensure the timely communication 

of interesting activities and results, and engage partners in dissemination and outreach activities involving their 

research. 

 

http://www.biocon-co2.eu/
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Figure 11: BIOCON-CO2 Twitter Account 

10.2 Other social media channels 

For social media purposes, Twitter is initially being used as the primary outlet for communicating the BIOCON-

CO2 project. In addition, ARTTIC will set up a dedicated BIOCON-CO2 online group on its Community 

Management platform offering interested stakeholders the opportunity to register and get open access to 

interesting project-related publications and other relevant contents, comment and register for public project 

events, such as workshops and the planned summer school (for more details see D9.2 Dissemination and 

communication plan). Additional social media platforms such as LinkedIn and Facebook will be considered if 

deemed appropriate. 

11 Partners Involved in the Work 

This dissemination portfolio is intended to help partners communicate the project and its results in a consistent 

and efficient manner. All materials described herein have been developed by AquaTT. The text and content 

have been developed in collaboration with the BIOCON-CO2 lead beneficiary (LEITAT) and all end products 

were agreed upon by all project partners. 

The PowerPoint Presentation Pack was developed and will be updated by AquaTT throughout the project’s 

lifetime to reflect new findings; it is, therefore, a live resource. 

Several other dissemination materials have been developed by AquaTT, e.g. poster template, and it will be 

updated as needed. 

The website was developed and is managed by AquaTT, who will update it on a regular basis. Partners who 

wish to upload materials, news or events to the website (calendar) should contact Darren Clarke at AquaTT 

(biocon-co2@aquatt.ie). Questions and queries regarding the website can also be sent to the same email 

address (biocon-co2@aquatt.ie). 

The BIOCON-CO2 collaborative platform, an Intranet website restricted to project partners only, is managed 

by LEITAT. A link to the collaborative platform is available on the BIOCON-CO2 general website. Any questions 

and queries regarding the Intranet site should be directed to Max Viallon (mviallon@leitat.org). 

mailto:biocon-co2@aquatt.ie
mailto:biocon-co2@aquatt.ie
mailto:mviallon@leitat.org
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Annex 2: PowerPoint Template 
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Annex 3: Project Introduction PowerPoint Presentation 
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Annex 4: Poster Template (watermark) 
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Poster template (no watermark) 
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Annex 5: Factsheet 
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Annex 6: Letterhead (watermark) 
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Letterhead (no watermark) 

 

 


